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The influence of stimulated recall and emotional simulation films on client growth in 
short*“term personal counseling was evaluated at Michigan State University with nine 
clients from vocational rehabilitation caseloads. The two experimental groups 
(stimulated recall and simulated film treatment) and one control group with traditional 
counseling met for six, one and one~half jour sessions. Pre~ and post-treatment 
videotapes rated by judges indicate that clients exposed to simulated treatments 
made significantly more progress in characteristics of client growth (owning of 
discomfort, commitment to change, diffet*entiation of stimuli and different behavior); 
had more positive change in client behavior and therapeutic process changes (client 
insight, lessening of deftnses. ability to experience feding and rdate to counselors, 
ana overal therapeutic rdationships); and, therefore, made more movement within 
counsding than did the control subjects. Subjective reports on all clients tentatively 
indicate that experimental subjects made better adjustments outside counsding 
situations and, on the basis of vocational placement rates, had a better placement 
prognosis than control subjects. (WR) 
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PROBLEM • • 

,„.„h .. «. .... "■ 

.... ,...0. ^ .h. , 

^ rounseling concern the development of 
criteria used to identify movement rn counseling 

insight into the emotions end attitudes underlying client hehavior, the IPR 
method has focused on providing maximum feedhacU to the client ahout his e 

havior within the counseling situation. A recent modif ic 
r^e development of a situation in vhich the client is exposed to films 
.here an actor confronts the client mith varying hinds and degrees of emo- 
tion. The client's reactions to these simulated confrontations are video- 
raped. and a. stimulated recall of hfs reactfons provides the basis for an 

intensive counseling experience .(2)* ^ 

.e purpose of this study was to evaluate the influence of XPR and si- 
mulation films on client growth in short-term personal counselms. 



design . . , 

Qplected by professional staff from Division 
Nine clients were selectea y p 

rtiVRl caseloads for referral to, the IPR project, 
cational Rehabilitation (DVR) caseio 

i-hpt the individuals referred suffer from per- 
Criterion for selection was that the inuivi 

, n-ph substantially interfered with community ser- 

sonal adjustment problems which substantial y 

, 1 No attempt was made to control for nature o 

vice or vocational placement. 

p -cHea but the DVR staff was to agree that 
disability or personal characteristics, but 
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prognosis for successful coimininit}" placement for the client vas very poof 
unless he received personal counseling. While these were all cases that 
would typically require long-temi counseling, it v;as not practical to refer 
them to community agencies. Each referral was assigned a project-staff 
counselor and was seen for six sessions of one and one-half hours each. 

(Note; -Some clients continued counseling beyond six sessions; but the pre- 
sent report concerns only the first six, since our goal was to establish 
the immediate effectiveness of our methods in accelerating short-term coun- 
seling.) 

Three clients were assigned to each of three groups. These were; 

Experimental Group I; . Straight IPR recall for three sessions 
and simulation films x^ith recall for three ses- 
sions. 

t 

Experimental Group II: Simulation films with recall (three 

sessions) and straight IPR recall (three ses- 
sions). 

Control Group: Traditional counseling without any IPR inter- 

vention (six sessions). 

• The simulation films and straight recall were varied in the two treat- 
meat groups in order to observe any "building" effect that might occur, but 
both groups were compared to the control group in evaluating movement with- 
in counseling. Each group was composed of two male clients and one female 
client; client age ranged from 18 to 30 years. 

Hypotheses 

The tested hypotheses were; 

Hi ; The experimental subjects (Groups I and II) will make 
more movement within counseling than will control sub- 
jects. 
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experimental subjects will make better adjustment 
outside the counseling relationship than will control 
subjects . 

Koi The experimental subjects will have a better placement 
prognosis than will control subjects. 



METHOD 

Prior to beginning the first session, a staff member met with each cli- 
ent and explained the facilities and the research orientation of the project. 
In the first through sixth sessions, the client met with bis assigned coun- 
selor. 

First session: 

Group I: The first half-hour was conducted as a "tradi- 

tional!’ counseling interview and was videotaped 
for subsequent rating. The counselor^ then 
left the room; and a staff counselor, trained 
as an interrogator, entered and conducted a 
recall of the videotaped session with the 
client. 

Group II: The first half-hour was conducted as a tradi- 

tional counseling interview and was videotaped 
for subsequent rating. The counselor then ex- 
, plained the nature of the simulation films to 

the client', and proceeded to show one of five 
vignette series (which were systematically 
varied across clients). The client was video- 
taped while watching the films (which lasted 
no longer than 10 minutes); at the conclusion 
of the particular vignette series, the video- 
tape (containing actor and client on a split 
screen) was replayed with the counselor con- 
ducting recall. .The client *s reactions to the 
films served as a stimulant for the remainder 
of the counseling session. 

Group III: A one and one-half hour counseling session was 

conducted. The first half-hour was videotaped 
for subsequent rating. 




1. The counselors used in this study were Ph.D. students in Counseling Psy- 
chology, enrolled in the doctoral practicum at the MSU Counseling Center. 
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Second and third sessions: 



Followed the design o£ the first session for all three groups. 



Fourth and fifth sessions: 



Groups I and II: Reversed the designs for the fxrst three 

sessions. 

Group m: Continued with one and one-half hour counseling 



sessxon. 



Sixth session: 



■r j TT. niqcus-ion of client reactions to films 
Groups I ^eeall of the counseling sessxon 

(Group II) were concluded after one hour; the 

ShSlhour of the session was condu^ej 

raifrfrfid:rp:^^^^^^^^ 

Group III: 

Qi?Vi<5poiiAnt ratxris# • 



RATINGS 

• TU.ee independent Judges (advanced doctoral students in counselxng) 
rated the pre- and post-treatment videotapes for all subjects. The rating 
scales used were developed in previous research (1,2); the first scale re- 
quires judges to compare pre- and post-treatment tapes according to four cha- 
racteristics of client growth, which are: 



1. The client owns his discomfort; 

2. The client conmiits himself to change; 

3. The client differentiates stimuli; and 

4. The client behaves differently. 



